
A graduate of the University of Missouri-Columbia, Jour-
nalism School, Heather Hoopes-Matthews is a nationally 
award-winning journalist. She has delivered live news 
from the center of hurricanes, worked with “The Capital 
Gang” at CNN, and conducted investigative reporting that 
changed a South Carolina law to protect children. Heather also served as the anchor,  
writer, and co-producer of Providence Heartbeat, a news show highlighting Providence 
Heart Institute and the advancements of heart-related technology. 
 

In 2002, Heather left her career as a Senior Reporter to serve as the Marketing Director 
for Nexsen Pruet, an eight-office, 200-lawyer business law firm in the Carolinas. Her  
passion for turning complicated information into a clear and concise message prepared 
her for jumping into strategic marketing and business development initiatives. 
 

As an expert communicator in public relations and marketing, Heather was selected to 
lead NP Strategy to help companies navigate messaging in rapidly changing environ-
ments.  
 

Her experience ranges from developing and implementing strategic marketing and  
business development initiatives to training business executives and government officers 
in crisis communications and media relations. She has coordinated grassroots initiatives, 
managed statewide community relations efforts for high-profile economic development  
projects, crafted stakeholder engagement plans, and developed websites. She’s a  
frequent public speaker and commonly shares about her faith in God. 

Heather Hoopes-Matthews 
Director 

email: heather@npstrat.com  cell: 803-331-3249 

ALL STRATEGIES ARE NOT CREATED EQUAL 

 

 

ALL STRATEGIES 
ARE NOT 

CREATED EQUAL
+ Community Assessment

+ Crisis Management

+ Media Relations

+ Message Development 

+ Project Launch

+ Stakeholder Management

www.npstrat.com

Sarah Robinson
Communication 

Specialist

email:
sarah@npstrat.com

phone:
843.720.1764

Sarah Robinson

One thing Sarah Robinson loves more than a homemade meal is 
a great headline. Her love for writing formed at a young age 
when she would write short stories and share them with her 
family. Sarah went on to attend The University of Southern 
Mississippi. While there, she found ways to hone in on her craft 
and wrote several specials to the Hattiesburg Post, where she 
had her �rst publication printed. She also wrote for The Pursuit, a 
student-led public relations magazine. 

Sarah’s desire to learn has always kept her meeting new people 
and �nding ways to gain experience outside of the classroom. 
She served as the Campus Relations and Marketing Intern for the 
Southern Miss Physical Plant where she was awarded the PRAM 
Award of Excellence for her part in implementing a social media 
plan for a campus-wide anti-litter campaign. She also served as 
Social Media Coordinator to a local business while in school. She 
graduated with a B.A. in Journalism with an emphasis in Public 
Relations. 

After graduation, Sarah knew she wanted to start her career 
somewhere that she could grow and learn more. She packed up 
her bags and moved to Charleston to work for a political consult-
ing and issue advocacy agency, SPEAK Strategic. During her time 
there, she learned innovative strategies to handle crisis and how 
to prepare for them in the future. She worked with issue advoca-
cy groups to bring their vision to life and create awareness 
surrounding their cause. She spent time attending City Council 
and Tourism Commission meetings to build relationships that 
would be bene�cial to her client’s needs. She also worked with 
HOA groups to resolve issues happening in their communities. 
Sarah’s passion for building relationships and storytelling moti-
vates her to leave everything better than she has found it. 

She recently married her husband, Graham, who is an environ-
mental geologist, and they live in West Ashley with their dog, 
Rosie.


