Kara Gormley Meador
Heather
Kara Gormley
Meador isHoopes-Matthews
an award winning broadcast journalist,
with extensive experience Director
hosting, anchoring and reporting the
news. Her expertise gleaned from years in the media positioned
heather@npstrat.com
803-331-3249
Kara asemail:
a choice
partner to find and cell:
tell great
stories in ways
desirable for optimal media coverage. After leaving television,
clients sought Kara out and before long what started as freelance
turnedof
into
theUniversity
creation ofofher
own marketing and JourAwork,
graduate
the
Missouri-Columbia,
communications
firm.
nalism School, Heather Hoopes-Matthews is a nationally

award-winning journalist. She has delivered live news
From multimedia and marketing management, to crisis
from
the centerpublic
of hurricanes,
worked
communication,
speaking, and
videowith
and “The
audio Capital
Kara Gormley Meador
Gang”
at CNN,
and conducted
investigative
reporting
production,
the years
Kara spent running
her own
businessthat
and
Director
of Media
in a television
newsroom
make
a masterchildren.
of multiple
daily also served as the
changed
a South
Carolina
lawher
to protect
Heather
anchor,
& Content Strategy
deadlines in fast-paced environments.
writer, and co-producer of Providence Heartbeat, a news show highlighting Providence
email:
Heart
Institute
and
the
advancements
of
heart-related
technology.
kara@npstrat.com
Whatever the outlet, Kara has the know-how to make your story a
headline.

In 2002, Heather left her career as a Senior Reporter to serve as the Marketingphone:
Director
803.540.2160
Outside
of her
workan
with
NP Strategy,
Kara is anbusiness
Adjunct Faculty
for
Nexsen
Pruet,
eight-office,
200-lawyer
law firm in the Carolinas.
Her
member
in
the
Honor’s
College
and
in
the
School
of
Journalism
passion for turning complicated information into a clear and concise message prepared
and Mass Communications at the University of South Carolina.
her for jumping into strategic marketing and business development initiatives.
As a mother of three boys, when Kara is not running after her

As an expert communicator in public relations and marketing, Heather was selected to
children, or serving as the family chauffeur, you’ll find her doing
lead
NP
Strategy
to help
companies
navigate
messaging in rapidly changing environlaps in
a pool,
or hitting
the road
to train for
a triathlon.
ALL STRATEGIES
ments.

ARE NOT

Her experience ranges from developing and implementing strategic marketing
and EQUAL
CREATED
business development initiatives to training business executives and government officers
+ Community Assessment
in crisis communications and media relations. She has coordinated grassroots initiatives,
+ Crisis
Management
managed statewide community relations efforts for high-profile economic
development
projects, crafted stakeholder engagement plans, and developed websites.
She’s
a
+ Media
Relations
frequent public speaker and commonly shares about her faith in God. + Message Development

+ Project Launch
ALL STRATEGIES ARE NOT CREATED EQUAL

+ Stakeholder Management

www.npstrat.com

